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Embodiment  

of evil 





Force for good 





STEP 1: 

 

When someone asks  

you about your brand, 

immediately start talking 

about your product. 



Your product  

is not  

your brand 





The most  

powerful brands  

are built  

on single ideas 





What is a 

brand? 



A promise 
Ian Ryder 



A conversation 
Stephen Rappaport 



A set of 

expectations 
Nicholas Ind 



The good name  

of a product or 

organisation 
Malcolm Allan 



Symbolic glue 
Colin Morley 



A means of 

differentiation 
Jack Yan 



A crutch to  

adoption 
Patrick Harris 



…creates  

an irrational 

preference  

for itself 
Aditya Nath Jha 



A synthetic reality 

that needs to be 

made personal 
Stanley Moss 





STEP 1: 

 

When someone asks  

you about your brand, 

immediately start talking 

about your product. 



STEP 2: 

 

Get really stuck on your 

name and logo. 

 
 



 



 





 



STEP 2: 

 

Get really stuck on your 

name and logo. 

 
 



STEP 3: 

 

Believe that  

social media  

will solve  

all your problems. 

 



 

Social Networking 

Social Media 

Social CRM 

Enterprise Social Networking 

Social Learning Programs 

Social shopping 



Information  

disseminates  

faster  

in social  

networks 
 

 

 



Social media 

makes it seem 

normal to share 

everything 





The internet is becoming   

a distribution network 
 

 



 

Current internet 



Not made for mobile 

Not set up for video 

“leaky” 



 

 

 



STEP 3: 

 

Believe that  

social media  

will solve  

all your problems. 

 



STEP 4: 

 

Buy into  

the myth of eyeballs. 

 



Success on the internet 

 

Most clicks 

Most recent 

Most popular 

 



Link supplants Like 

 

Social corruption! 



 





Overbranding 



Unbranding 



Quiet brands 

Invisible brands 



STEP 4: 

 

Buy into  

the myth of eyeballs. 

 



STEP 5: 

 

Ignore the  

ethical dialogue. 

 
 

 



 





 



 



STEP 5: 

 

Ignore the  

ethical dialogue. 

 
 

 



 



BBOONNUUSS  SSTTEEPP  66::  

 

Focus on creating as 

many brand extensions 

as you possibly can. 
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Merci! 

 

 

 

 
 

 
www.diganzi.com 




